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C o r p o r a t e  M e s s a g e

Renewing Momentum
“…hope, motivation, and dedication 

are all renewable options.”

In my experience as an independent 
business owner, I faced the 
challenges of continually discovering 

new ways to stay motivated and to keep 
my businesses growing. As I travel with 
4Life®, I see 4Life entrepreneurs facing 
and meeting those same challenges on 
a daily basis. You work hard to build 
something for you and your family. 
And despite those off days that even the 
most experienced business builders can 
encounter, you should always remember 
that hope, motivation, and dedication 
are all renewable options. The chance to 
renew your business momentum begins 
with each new day. 
	 Momentum doesn’t happen 
overnight. It builds slowly with 
consistent effort… and once you achieve 
momentum, you want to keep feeding 
the fire by taking action.  What you do, 
especially during times of frustration or 
fear, will define your success. Focus on 

positive progress—you just never know 
when your next step forward will present 
itself. You can become “opportunity 
ready” by carrying business cards in 
your wallet, keeping a few DVDs and 
brochures handy in your bag, and 
taking time to learn about the 4Life 
and Transfer Factor stories. Act on ideas 
people present to you and keep a list of  
“I’ll do it when I have time” ideas to fall 
back on during slow periods. 
	 Don’t forget that you are a part of 
a remarkable industry. Take advantage 
of the many benefits network marketing 
has to offer. You don’t have to do it all 
alone.  Tap into the wealth of knowledge 
available to you: contact your upline 
leaders, attend meetings (be sure to check 
out 4Life’s U.S. city meeting tour schedule 
at www.4Life.com!), and participate in 
conference calls. As a 4Life Distributor, 
remember that you are aligned with a 
company that is dedicated to helping 

you achieve your dreams and goals. 
Business support tools like The Compass 
and Diamond4Life Success Kit were 
specifically developed to maximize your 
success. 
	 I want you to know that I believe 
in the ability of each one of you to make 
your dreams come true with 4Life. Keep 
renewing your effort to make positive 
progress. The experience and rewards 
you gain by taking action right now will 
keep your momentum going and your 
business growing.  

Sincerely,

Bruce Redd
Executive Vice President

	 Get to know this executive better by reading his 

executive bio online at www.4life.com. Simply follow 

the Company link to Executives. 



When it comes to spreading the 
news about all things 4Life®, 
Calvin Jolley is the master. 

From the time he began his career at 4Life 
in October 2005, Calvin has stood out for 
his sincere passion and energy.  
	 Calvin’s day-to-day work focuses on 
branding, field communications, press 
protocol, third-party media, and tools 
development. In addition, he identifies 
and promotes stories about the company, 
4Life Distributors and Transfer Factor in 
the news and serves as a primary advocate  

 
in focusing industry and media spotlights 
on 4Life and 4Life Transfer Factor® 
products. 
	 Every time 4Life or a 4Life family 
member does something great, Calvin 
makes sure everybody knows about 
it. He has driven 4Life’s national and 
international recognition with articles and 
features in Direct Selling News, 
TotalHealth, Men’s Health, and 
Success from Home magazines. He even 
had a direct hand in Co-founder Bianca 
Lisonbee’s live appearance on the TODAY 
show. “I love telling the 4Life Story and 
encouraging other people to tell it too!” 
he says. 
	 Along with sharing the 4Life 
message, Calvin is most passionate about 
the beautiful women in his life. He and 
his wife Elizabeth live in Salt Lake City 
with their two daughters, three-year-old 
Eleanor and three-month-old Katherine.  

	 Did you know, Calvin:

• Collects manual typewriters

• Is ESL (English as a second language) certified and 	

	 often volunteers at the public library

• Attended network marketing meetings as a child 	

	 with his Great Aunt Delilah
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Transfer Factoids  
Did you know? Transfer factors are non-allergenic!

•	 Transfer factors and nanofractions are designed by the immune system for the 		
	 immune system so they are safe and effective for people of all ages.

•	 4Life’s extraction processes avoid or remove common allergens from egg and 		
	 colostrum sources so they are non-allergenic. 

Director, Strategic Development  Calvin Jolley

D e d i c a t e d  t o  y o u r  s e r v i c e

Calvin, holding Gloria, one of the orphans at La Casa 
Rosada Orphanage in Santo Domingo, Dominican 
Republic, during a Foundation 4Life® Project.
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Ray & Barbara Meurer ❂
Florida, USA

Dr. Herminio Nevárez & Yadira Olivo ❂
Puerto Rico

Bonnie Taylor ❂
California, USA

Juan Rosado & Damaris Zapata ❂
Puerto Rico

Jeff & Michelle Altgilbers ❂
Guam

Dave & Gabriela Daughtrey ❂
California, USA

“I truly enjoy traveling and sharing the 4Life opportunity with 
thousands of people around the world.  I believe that this company 
has had great success due to its focus on people.” 

Dr. Herminio Nevarez & Yadira Olivo 
Platinum International Diamonds
Puerto Rico

❂ These Donors have been awarded Beacon of Hope status by 
making a Foundation 4Life donation of at least $5,000. 
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Dr. Ricaurte Samaniego & 
Joanna Martino
Panama

Ranny Marrero & 
Ivelysse Robles Nieves
Puerto Rico

Norma Constanza  
Rocha Collazos
Colombia

Mike & Marsha Akins
Kansas, USA

Rafaela Santiago
Puerto Rico

Akram Din
Malaysia

Angel Molina Gali & 
Maria Lopez
Puerto Rico

Barbara Wagner
California, USA

Chiang, Ting-Ti
Taiwan

David Phillps ❂
Washington, USA

Edgar Mojica
Florida, USA

Indra Virasinghe
Australia

Fernando González Rojas & 
Alvaro Abascal Abascal
Spain

Hernán J. Santiago &
Yaceska Robles
Puerto Rico

Esdras Cabrera Alberto &
Rosa Nelia Vargas  ❂
Puerto Rico

Elizabeth Krakowiak
Connecticut, USA

Eiichi &  
Keiko Uemura
Japan

Enrique & Ángeles Balboa
Mexico

Iván Rodríguez &  
Marie Marquez
Texas, USA

José Gabriel Londoño & 
Cecilia Inés Cardona
Colombia

Kurt & Melanie Kuhn
California, USA

Lourdes García &
Wilfredo Velez
Puerto Rico

Luis González
Puerto Rico

Michael & Betty Ng
Australia

“4Life is a business with a global opportunity! I love that I can build my business 
around the world.  I am very blessed with my business partners and love to help 
and nurture them so they can excel and reach higher levels.”

Barbara Wagner
Gold International Diamond
California, USA
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Rob Robertson III
Tennessee, USA

Rolando Sánchez &  
Zaida Morales
Puerto Rico

Mr. & Mrs. Sadik Din
Singapore

Mrs. Deepika & Vheejay 
Lole 
Sponsor: Madhubala Misal	
India

Sandra Davis
Kentucky, USA

Sadhana & Mangesh 
Mane 
Sponsor: Stephen R. 
Mckelvey 
India

Sheri Din
Singapore

Shashikant Gulumkar 
Sponsor: Prakash G. Khalate	
India

Tadashi & Saeko Shinjo
Japan

Teri Shuler
South Carolina, USA

Yvonne Lai
Taiwan

Center Fitoterapii	
Sponsor: Kuznetsova Tatiana	
Russia 

Francisco Archer 
Resendiz 
Sponsor: Miguel Ramírez	
Mexico 

Kwon, Hwa Ja	
Sponsor: Jeon Byung Min	
South Korea 

Mamta Ahluwalia	
Sponsor: Vipasha Sarangal	
India
 
Manaswini Marketing 
Services 
Sponsor: Sadhana Mane	
India
 

María Guadalupe Nova 
Romero 
Sponsor: Jose Alberto 
Rivera Nova 
Mexico

María Lucía Collazos	
Sponsor: Yesid Franco & 
Blanca Murcia	
Spain 

Mr. Mulmane Reshma 
Prabhakar 
Sponsor: Shashikant Sitamar 
Gulumkar 
India
 
Prakash Khalate	
Sponsor: Rajesh Nanche	
India

U. Padmaja Menon	
Sponsor: Manaswini 
Marketing Services 
India
 
Vipasha Sarangal	
Sponsor: Prakash Khalate	
India

Rob Robertson Jr., M.D. ❂
Kentucky, USA

Irina Bolshakova & 
Grigoriy Kravchenko	
Sponsor: Korzhavin Sergey	
Ukraine

New International Diamond advancements listed are for the volume months of  November—December 2007

Not Pictured:

Kyung & Tina Kang
Sponsor: Jeong Ja Kim  
California, USA

Luz Payan & Luis Chu 
Payan 
Sponsor: Dr. Ricuarte 
Samaniego 
& Joanna Martino 
Panama
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Presidential Diamond advancements  
listed are for the volume months of 
November—December 2007

Steve Mckelvey
Sponsor: Ivan Watkins  
Missouri, USA

Sachin Warghade & 
Tushar Gaikwad
Sponsor: Narendra Gaikwad  
India

Mahadev Bhagwat 
Bhiste 
Sponsor: Shashikant 
Gulumkar 
India

Carlos Herrera Delgado	
Sponsor: Maritza Sequeira 
Acuña  
Emerging Market

Amit Kumar Mittal	
Sponsor: Ajithkumar 
Bhaskaran
India

Andres Esquivel	
Sponsor: Marco A. Muñoz	
Arizona, USA

Beatríz Varona	
Sponsor: Maria Isabel 
Barona Navia
Florida, USA

Carolina Orellana 
Chang  
Sponsor: Laura Rodriguez	
Emerging Market

Chandrakant B. Misal	
Sponsor: Mrs. Deepika & 
Vheejay Lole
India 

Deepak Pirangute	
Sponsor: Mr. Mulmane 
Reshma Prabhakar	
India

Diógenes Prenda	
Sponsor: Luz Payan	
Panama

Dora Patricia Carvajal 
Moreno
Sponsor: Juan Antonio 
Vernaza Levin	
Panama

Dr. Md Aslam 
Mohiuddin 
Sponsor: Dr. Khaja 
Kaleemuddin Hasan 
India

Dr. Khaja Kaleemuddin 
Hasan 
Sponsor: U. Padmaja Menon	
India
 
Dr. Bharat Agrawal	
Sponsor: Mamta Ahluwalia	
India

Elly Lobo 
Sponsor: U. Padmaja Menon	
India
 

Francia Moreta	
Sponsor: John P. Thorne	
Emerging Market
 
Gary González	
Sponsor: Carmen Atiles	  
Florida, USA
 
Irma Sosa 
Sponsor: Aida L. Pichardo 
Vargas 
Washington, USA
 

Jaisantoshi Maa 
Enterprises 
Sponsor: Tishna Kathuria	
India
 
Juan Antonio Vernaza 
Levin 
Sponsor: Dr. Ricaurte 
Samaniego & Joanna 
Martino 
Panama
 

 

Australia
Bob Fedorowytsch	
	
Canada	
Linda Emmerson	

Colombia	
Alfredo Besosa &  
	 Olga Salinas	
Edgar Criollo	
Giovanni &  
	 Sandra Perotti	
Jairo Gilberto &  
	 Luz Marina Cruz	
Liliana Vega Ospina	
Maria B. Florez Morales	
Sandra Maria  
	 Torres Cardona	
Yesid Franco &  
	 Blanca Murcia		

Dominican  
republic
Dionny Recio	
 
India
Prakash Khalate
Sadhana & Mangesh 		
	 Mane
Manaswini Marketing 		
	 Services
Shashikant Gulumkar
U.Padmaja Menon
Vipasha Sarangal
Mamta Ahluwalia

Mr. Mulmane Reshma 		
	 Prabhakar
Mrs. Deepika & Vheejay 	
	 Lole 

Japan		
Etsuko Sato &  
	 Nobuhiko Ishiguro	
Keiichi Tomisu	
Kim Hichoru	
Manabu & Eriko Shinjo	
Wako Warabi	
Yuki Tamanaha		

Kazakhstan	
Karateeva Nadezhda	

Malaysia	
Koh Seng Kong	
Mr. & Mrs. S.S.  
	 Tamilselvan	
Rasid Bin Kamisan	
Richard & Nancy Quek 
Tan Chang Sang & 		
	 Chong Qwee Chin		

Mexico		
Jose Alberto  
	 Rivera Nova	
Jose Alfredo  
	 Gonzalez Lopez	
Jose De Jesus  
	 Rivera Nova	
Maria Luisa Arechiga
Maria Guadalupe Nova 	
	 Romero 

Teresa Patricia  
	 Navarro Lara	
New Zealand	
Barry & Sue Blake	

Panama	
Eduardo Marin  
	 Aristizabal	
Luz Payan & Luis Chu 		
	 Payan  
Luzmila De Silvera	

Russia		
Boris Ezhov	
Center Fitoterapii  
Galina Streltsova & 		
	 Arkadu Gelman	
Lyubov Alimova & 		
	 Mikhail Alimov	
Marina Ushenina & 		
	 Sergey Ushenin	
Tatiana Yachnaya	

Singapore	
Eduard Mancarajatua 		
	 Parsaoran	
Freddy Hutapea	
Mohamed Senin  
	 Bin Yahya	
Muhammad Fadzil  
	 Bin Salim	

South Korea	
Chang Young Hyun	
Chun Bok M.	
Cho, Hang Ok	

Grace Chun	
Hyun Jin 
Kwon, Hwa Ja 
Son Seon-Joon Kim		

Spain	
Beatriz Memba &  
	 Jose Martin	
Benito Garcia Miguez	
Carlos Fernando Rocha	
Luz Marina Rivera	
Maria Lucia Collazos 
Nidia Pinzon López 		

Taiwan	
Sheng, Ming-Zh-He	

Thailand		
Nongnut Buwan 
 
Ukraine
Irina Bolshakova	
	
United States	
Abelardo Irrizarry	
Alicja Warzecha	
Antonio Gonzalez	
Arlenne Diaz	
Art Lacoste	
Boguslaw Tomalski	
Bonnie Hornsby	
Carlos Padilla Cruz & 		
	 Maribel Perez	
Chen, Chin Ying	
Derek Brewington	

Dr. Duane &  
	 Joan Townsend	
Ed Locke	
Eric Ferguson	
Felipe Rivera Gonzalez	
Felix Diaz	
Felix Raul Ortiz	
Dr. Gary Haagen
Gary Olson & Cynthia  
	 Champion-Olson	
George Fei	
Ileana & Hugo Johnson	
Indalecio Jimenez	
Isidro Perez Ortiz
Dr. Jase &  
	 Dr. Jinsun Khyeam	
Jorge Santana	
Jose Martin &  
	 Zoraida Rosado	
Juan R. Jimenez Torres	
Juan Vargas Boneo	
Julio Rodriguez	
Kay Lund	
Kevin & Courtney 		
	 Moore 
Kim Ferguson	
Kyung Kang 
Leopold Lysloff	
Lily & Angel Sanchez	
Maria Banach  
	 Dunkowski	
Mark Mccarty	
Miguel A.  
	 Rodriguez Rivera	
Naoka Oberman	
Noel Albelo	

Ok Kim	
Ok Park Gil 
Preston Cranford	
Rick Toyosato	
Rigoberto Carrion	
Ron Knisely	
Sandra Davis	
Shirley Lipschutz	
Steven Slagle	
Suzette Lawrence	
Teresa Malgorzata  
	 Kwiatkowska	
Teresa Tomalska	
Thomas Mestre	
Tom Myers	
Tom Parades	
Tomas & Isabel  
	 Rodriguez	
Wayne Ehrenberg	
William D. Ferguson		

Emerging marketS
Edwardo Pasquel 		
	 Sandoval	
Fabio Varona &  
	 Ma. Isabel Barona	
Mabel Ibanez Mansilla	
Ruben Jara	
Solange Karina  
	 Arcos Chang	

International Diamonds must have qualified July—December 2007

Not Pictured:
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New Diamond advancements listed are for the volume months of November—December 2007

ARIZONA 
Evangelina Gardner
Trinidad Monge

CALIFORNIA
Pein Chau
Rosa Maria Albertson
Sam C. Liu
Samuel Szumu Lin
Si Xu

COLORADO 
Lima Kneipple 

FLORIDA 
Basilio Patiño
Josefina Fonseca
Miriam D. Donato
Mitchell Memorial Highway Church 	
   Of Christ
Oscar O. Valdes
Ruben Hernandez
Veronica Nayeli Rodriguez 
 
ILLINOIS 
Carmen Peña 
 
IDAHO 
Vianey Longhurst 
 
MARYLAND 
Desie M. Almonte
José Rivera
María R. Rodríguez
Rocío Fuentes 
 
MASSACHUSETTS 
Santo Rosario 
 
NEW JERSEY 
Laura Dovalo
Rafael Garníca 
 
NEW YORK 
José Recino Escobar
Hector Rodríguez 

NORTH CAROLINA 
Hector J. Santos 
 
OKLAHOMA 
Linda Joyce 
 
PUERTO RICO
Andrés Cartagena Meléndez
Julio Nieves Nieves
Miguel Vazquez-Bou
Virtuoso Rivera De Jesús 

TEXAS
Isabel Cortes
Ivan Guzmán
Karol Canino
Orlando Villanueva
Patricia Wilson 
 
VIRGIN ISLANDS
Benjamin Ephrame 
 
VIRGINIA
Willie Key 
 
UTAH
María De Rubio 

WASHINGTON
Areli Peralta Guevara 
 
DOMINICAN REPUBLIC 
Wilfredo Ant. Estevez G. &  
   Alba V. Turbi G. 
Ana María De Jesús 
Fernando Vivieca Vargas  
 
INDIA 
Ajithkumar Bhaskaran
Appajaiah Gangabasappa
Arunav Tewari
Ashok Poman
Bhat Madhav
Daljit Hanspal
Daniel B. Biswas
Deepak Vasant Galitkar

Dipak Bangar
Dr. Deshmukh Prataprao Balwantrao
Dr. Mahadev Vishnu Andhare
Dr. Sunil Singhal
Evarist D’souza
Ganesha Enterprises
Govindarajan R
Jaya Upadhyaya
Joythi Chandrani
Justin S.
Kamlesh Kapoor
Laxman Krishna Raskar
Mallikarjun Toka
Margaret Lal Eng Pari
Mayank Ahluwalia
Mohd Arif Ameen
Padmanabh Atmaram Kubal
Pankaj Kaushik
Pratapsing Tukaram Mane
Prime Digital Vision
Rajendran A.
Renuka Ahuja
Rohidas Ghare
Rupali Narendra Chavan
Santosh Kamble
Sarang Vasudeo Koli
Sarika Mhaske
Savita Rawade
Shachibha Dixit
Shailesh Vitthal Bhosale
Shashank Jadhav
Shrikant Vrujkishor Gupta
Srivastava Rakesh Ranjan
Swati J. Shah
Sweety Agarwal
Tyrone Fernandes
Vani Singh
Zalate Balasaheb Laxman 
 
PANAMA 
Geral Cumberbatch Murillo
Leopoldo Palomino Bustamante
Lorenza Calderón
Luis González Guerra 
Enma Delis Araúz De Araúz
Jamarce Investments, Inc

Jorge Luis Olmedo
Roberto Castillo 
 
EMERGING MARKETS 
Arron Array
Carlos Herrera Delgado
Carlos J. Schmilinsky Torres
Carlos Torres Guamba
Carmen Hinojosa Endara
Elvia R Pertuz Cordero 
Jainanan Mathura
Nelson Rosero
Pamela Claros 
Priscilla Joseph
Rajdip Chulhan
Rodolfo Quintero
Ruth Karina Marin Guerrero
Yira Amarylis Velez Canto
Jorge Mora
Maivet Gregoria Rodriguez De Bello
Darren Ransome
Gladis Cristina Rueda Pajuelo De 
Cervantes
Guido Barreto
Jorge Blanco Aguilera
Carmen Joansa Loor Zambrano
Gustavo Robayo Gordan
Jeannette Teresa Cozzarelli 
   Sempertegui
Juvencio Murillo
María Alexandra Lagla
Oscar Armando Bustamante Rueda
Pedro Javier Nicolalde Benitez
Roberto Orces Hilbron
Solon Agusto Vivar Espantoso
Hilda María Abarca Abarca
José Salas Zuñiga
Laureano Villatoro Santos 
Luis Barragan Cunningham
María De Los Angeles Ugarte Blanco
Pedro Araya Zeledon 
Marcela Salazar De Claros
Andrés Urosa
Mario Cesar Chama 
Míriam Raphaela
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Marco A. Muñoz	
Sponsor: Isabel Rey Gutierrez 
Arizona, USA 

Mónica Bodero Lascano 
Sponsor: Eduardo Pasquel 
Sandoval 
Emerging Market

Nalini Ahluwalia	
Sponsor: Mamta Ahluwalia	
India 

Paul E. Austin	
Sponsor: Valence Greenidge	
Emerging Market 

Pramila Kashinath 
Badigar 
Sponsor: Deepika Vheejay 
Lole 
India

Sopan Rawade	
Sponsor: Sadhana Mane	
Utah, USA
 

Sureshbabu Gudivaka	
Sponsor: Manaswini 
Marketing Services 
India 

Tushar Shamsundar 
Gadgi 
Sponsor: Mahadev Bhagwat 
Bhiste 
India
 

Vishal Agarwal	
Sponsor: Mr. Mulmane 
Reshma Prabhakar 
India
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Anibal Santiago
Abdallah Salamah
Alba Marin
Alberto Rios Vargas
Alejandro Valle
Amber Benson
Amelia Cintron Velazquez
Ana Vasquez
Andrea Elizabeth De Corredoira 
Angel & Ivelisse Quinonez
Angel Carela
Angel L. Ayala Lopez
Angel Molina Gali & Maria López
Anibed Bidot Lopez
Arlene Melendez Contreras
Aurea Rivera
Axel Flores
Barbara Barry
Barbara Wagner
Barry & Sue Blake
Beatriz Herrera De Pimentel
Beatriz Varona
Benjamin Acevedo
Brian Wilson
Calvin Jolley 
Calvin McCausland
Carlos Alfonso Alvarez
Carlos Bonilla
Carlos E. Santiago Lopez
Carlos H. Sanchez 
Carlos Miguel Perez Font
Carlos Padilla Cruz & Maribel Perez
Carlos Ramirez
Carmen Cintron
Carmen Martinez Madera
Charles James
Charlie Acosta
Christopher A. Rivero
Cleopatra Alvarado
Daissy Garcia
Daisy Garcia
Damaris Reyes Rodriguez
Daniel Soto
David Antonio Martinez 
David Feliciano Vazquez
David Torres
Deann Carter
Desiree De Leeuw
Diana Morales & Jose Salgado
Dionny Recio
Dr. Edgar & Michiko Guess
Dr. Irvine & Marian Branker
Dr. Ricaurte Samaniego & Joanna Martino
Edgar Criollo
Edgardo Lorenzo
Edgardo Sanes
Edwin Castillo Melendez

Edwin Delgado
Eiichi & Keiko Uemura
Elaine B. Gill
Elizabeth Martinez Vega
Esmeralda Morales
Evelyn Sjovall
Fabian Edgardo Benitez
Felix Ramirez
Fran Dobras
Francisco & Linda Guerrero
Francisco Archer Resendiz
Francisco Jose Lora
Gabriel Mason
Geneva Gay Seymour
Georgina J. Rodriguez
Geovanni Santiago Maldonado
Giannina Perez
Gilberto Villegas
Gladys A. Campos Nazario
Griselle Morales Rivera
Hector Montes De Oca
Henry Menendez Garced
Idalis Quiñones & Pedro Garcia
Ileana Lopez Rivera
Indra Virasinghe
Ivan Emanuelli
Jahleel Woodbridge 
Jarrod Parry
Javier Sierra Vasquez & Arlene Baez Rolon
Jeannette Gonzalez
Jeanny Serra
Jeff Kalinin
Jennifer M. Rodriguez Ortiz
Jeremy Taeoalii
Jesse Albert Muñoz  
Joel Comulada Vargas
Jonathan Hernandes Martinez
Jorge Lopez
Jose A. Rivera Vega & Darlene Figueroa Lugo
Jose Alfredo Gonzalez Lopez
Jose Antonio Rojas
Jose Figueroa Oquendo
Jose Javier Massa
Jose L. Rodriguez Valdes Taverna
Jose Luis Nogueras
Jose Martin & Zoraida Rosado
Jose Torres Alvino
Joyce U. Ford
Juan Caceres Olivera
Juan E. Marrero Luciano
Juan L. Vazquez Lopez
Juan Vargas Arias
Juan Vargas Boneo
Julia Robles Cruz
Julio C. Rodriguez
Kathryn Price
Kay Lund

Kelli Vallejos
Kenneth Bock
Kevin & Courtney Moore
Kiremier Aponte
KL Bennett
Koh Siew Kuan
Kwanchai Sethanand 
Laura I. Saez
Lenore Tejeda
Lesli Villatoro
Lidia Martinez Hernandez
Linda Emmerson
Linnett Ramos
Lorena Vega Escobar
Lourdes Garcia & Wilfredo Velez 
Luis A. Pantaleon
Luis Gonzalez
Luis J. Ortiz
Luis R. Santiago
Luis Segarra
Luz Velez
Luz D. Vargas
Luzmila De Silvera
Madeline Von Derlinden
Magda Quintela
Malarette Urriolla
Maria Antonieta Mandich Paredes
Maria Banach Dunkowski
Maria Carmen Ibañez Pardo
Maria D. Cintron Gonzalez
Maria Del Carmen Cruz Davila
Maria Elena Morato Pasalodos
Maria Izurieta
Maria Salas Rojas
Maria Teresa López Rodríguez
Marielly I. Minaya
Maris Dreimanis
Martha Delgado
Martha E. Cruz
Marty Prue
Matilde Lopez Leon
Mauricio Campos Charpentier
Media Works, Inc.
Melvin Cabrera
Miguel Garcia
Miriam De Francisco
Mori Takao
Nancy D. Nettles
Nancy Feliciano Matias
Nancy Lebron
Nancy Manzano Currea
Naoka Oberman
Nelly Acevedo
Nidia Charpentier Mora
Nitza Arroyo
Nixa Rodriguez Berrios
Nixaida J. Sanchez

These donors have been awarded the Light 4Life status by making a Foundation 4Life donation of $100—$2,999 during 2007.

Service  |  F o u n d a t i o n  4 L i f e ®
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 Lig
h

ts 4Life

Noel E. Dastas Lorenzi
Nolan Buttars
Norma Gonzalez
Norma Vilariño
Norman F. Roland
Norman Taylor
Nuria Lorite Ayan
Orlando Baez
Osiris Zambrano & Rafael Parra
Osvaldo J. Rivera
Patricia & George Littlewood
Paola Archer Resendiz
Pedro Ebel Andujar Gonzalez & Francisca Diaz 
Rafael Delgado
Rafaela Santiago
Ramon Antonio Perez

Ramon E. Hernandez Guillermety
Ramon Marrero Cortez
Raquel Maysonet Carrion
Raul Gonzalez
Rob Robertson III
Roberto Callado V. & Miriam Lara B.
Roberto Santiago Vasquez
Roger Arroyo
Rolando Cordero Vazquez
Ronald Charles
Ruby Hurst
Sakinah Foster
Shauna Lunak
Silvia Caban
Steve Apple
Susianti Sugiarto

Tadashi & Saeko Shinjo
Tagui Dominguez
Tennille Lisonbee
Tracie Kay 
Trent Tenney
Tom Sjovall
Valence Greenidge
Vannessa Mercado Luna
Walter Davis
Walter I. Carrero
Wanda Vega
William A. Lucas Jr.
William Dunn
Wilson Cordero Ruiz 
Yaceska Robles

Great Escape Winners for the months of January & February 2007

G
reat Escap

e W
in

n
ers

United States

KEH YANN CHANG
MONTERERY PARK, CA

CARLOS RAMIREZ
OREM, UT

JUANA LAGUNES
PLANT CITY, FL

RAFAEL GARNICA
NEWARK, NJ

BASILIO PATIÑO
MIRAMAR, FL

VERONICA  NAYELI  RODRIGUEZ
PLANT CITY, FL

TOMAS & FRANCIA BARRERA 
BRONX, NY

SOL SANCHEZ
HOUSTON, TX

HECTOR RODRIGUEZ
NEW YORK, NY

SANTO ROSARIO
NEW BEDFORD, MA

FLOR VARGAS 
MIAMI, FL 
 

TRINIDAD MONGE 
PHOENIX, AZ

BASILIO PATIÑO 
MIRAMAR, FL

JUANA LAGUNES 
PLANT CITY, FL

CARMEN ATILES 
ORLANDO, FL

CRYSTAL UEKI 
EDINBURG, TX 

RODOLFO MOISES ANTUN 
NEWARK, NJ

HSANG HSU 
CUPERTINO, CA

MARIA REDONDO 
PASADENA, TX

Canada

GABRIELA JAMBOR 
 
Russia 
LARISA MURATOVA 
ZUBENKO IRINA

Spain
ROSA ELENA HENAO ARIAS

Japan
SAITO SHIZUO
KAWABATA YOKO
SHIMOJO KAZUKO 
KINJO HIDEJI/SACHIKO 
TAKATSUJI SASAYUKI/EMIKO 
KUNITOMO HIROYO 
 
Colombia
DARIO ALBERTO VARONA LONDOÑO

Malaysia
NORHAYATI BINTI MAMAT
SITI HALIMAH BINTI SA’ADON
CHIN WEE FONG 
LOW GEOK SENG
NIK FAUZIAH TUSA’ADAH BINTI NIK MOHD ZIN
ALEXANDER LEE SZION LUN

Singapore
JOHAN SHARAJAN

Puerto Rico
YACESKA	ROBLES 
ISMAEL PEREZ ARISTUD



You work hard.  You play hard.  
Take your health into your own 
hands and give your body a 

healthy dose of targeted support that 
really hits the mark. Targeted Transfer 
Factor products focus the immune- 
 

system benefits of 4Life Transfer Factor® 
and added nutrients to provide system-
specific health support that’s right 
for you.

4Life Transfer Factor Cardio™

Keep your heart healthy with the 
immune power of Targeted Transfer 
Factor and key ingredients that support 
healthy blood pressure, homocysteine 
levels, cholesterol levels, and 
inflammation levels.

Targeted Health Support 
Comin’ Atcha!
Take aim! Choose the right support for 
your body with 4Life’s Targeted Transfer 
Factor® products.

Science  |  Imm   u n e w s

12 | summit  • w w w.4 l i fe.com 



Together,  Bu i ld ing People® •  summit | 13

Science  |  Imm   u n e w s

4Life Transfer Factor Belle Vie®

Support your breast and gynecologic 
health with Targeted Transfer Factor 
and nutrients for healthy antioxidant and 
inflammation levels, as well as support for 
normal cell function and growth. 

4Life Transfer Factor GluCoach®

This Targeted Transfer Factor product 
has got your endocrine and metabolic 
systems covered, with immune-system 
and antioxidant support, as well as healthy 
inflammation and blood sugar level 
support.  

4Life Transfer Factor ReCall®

Receive excellent “brain food” with 
Targeted Transfer Factor and added 
ingredients to support healthy circulation, 
oxygenation, inflammation levels, and 
cognitive function. 

4Life Transfer Factor MalePro®

Optimum prostate function is the goal 
of 4Life Transfer Factor Male Pro, 
which includes Targeted Transfer Factor 
and nutrients for healthy prostate and 
inflammation support.

“The targeted support you 
want with the 
immune-boosting benefits 
you need. Choose the target 
support that’s just right for 
your needs.”



WORLD GOLF HALL-OF-FAMER 
ENDORSES 4LIFE TRANSFER FACTOR®!
Get your chance to see golfing legends in action, including Hall-of-Famer 
Johnny Miller, at the Sorensen Champions Challenge on June 16–17, 2008 at 
Thanksgiving Point in Salt Lake City, Utah. Watch someone score a big win at 
4Life’s third annual Million-Dollar-Hole-in-One! 

“Whether you are a Hall-of-
Fame athlete, entrepreneur, 
or mother, 4Life Transfer 
Factor is designed to help you 
improve your game.” 
		  —Johnny Miller, World Golf Hall of Fame

Johnny Miller:
•  25 PGA Tour victories
•  Leading NBC Sports Analyst
•  Renowned golf course designer
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You may know that 4Life Transfer 
Factor Tri-Factor Formula 
products offer our highest level 

of immune system support. Studies have 
shown that 4Life Transfer Factor Plus® 
Tri-Factor Formula increases immune 
cell effectiveness up to 437 percent*. 
Yet what’s so unique about Tri-Factor 
Formula products is how they boost and 
balance your body, according to what 
your individual immune system most 
needs. 
	 This revolutionary product also has 
an interesting research history.  Here’s 
how the product came about, one 
discovery at a time.

1st Discovery: Transfer Factors 
In 1998, 4Life® Co-founder David 
Lisonbee discovered important research 
on transfer factor science and licensed 
a patent to bring the discovery to 
market. A transfer factor is a small 
protein molecule used by immune cells 
to educate one another about potential 
health threats.  These molecules help 

your immune system recognize and 
respond to threats to your health. And 
the transfer factor discovery process 
didn’t end there—4Life Research 
scientists also learned that transfer factors 
could also be extracted from chicken 
egg yolks. The combination of different 
transfer factor sources was a first in the 
wellness community.

2nd Discovery: NanoFactor™ 
molecules 
Recently, 4Life Research™ scientists made 
another exciting discovery—properties 
of NanoFactor molecules. What’s a 
NanoFactor molecule?  It’s an ever-
so-small molecule that’s found in cow 
colostrum and other immune-fortifying 
substances. NanoFactor molecules yield 
great intuitive power, helping the cells of 
the immune system respond appropriately 
to any given threat. They can help boost 
immune cell response when appropriate 
or can help induce rest in active cells 
once the threat has been removed.  
While these tiny molecules have always 
been in transfer factor products, 4Life 
Research scientists have now discovered 
a way to extract, concentrate, and fortify 
4Life Transfer Factor products with 
concentrated amounts of these 
immune-balancing molecules. 

3rd Discovery: Tri-Factor 
Formula 
When 4Life scientists combined the 
intelligence of transfer factors with the 
intuition of NanoFactor molecules, they 
discovered their most potent immune 
support product yet: 4Life Transfer 
Factor Tri-Factor Formula. This powerful 

combination both alerts immune cells 
to potential threats and then helps them 
decide how, when, and with how much 
force to respond to a particular threat.  
Furthermore, the fortification of transfer 
factors with additional NanoFactor 
molecules helps the immune system cells 
return to normal activity once the threat 
has been eradicated.  
	 If you haven’t discovered the 
immune system support of Tri-Factor 
Formula for yourself, now’s a great 
time to give this powerful product a try.  
Who knows what healthy benefits you’ll 
discover for yourself?  

4Life Transfer Factor® Tri-Factor™ Formula—
Discovering Powerful Immune Support

Brent Vaughan
4Life Director of Health Information Services

*Test results obtained from independent NK cell 
studies conducted by Dr. Anatoli Vorobiev, head of 
Immunology, at the Russian Academy of Medical 
Science. The blind studies tested �4Life Transfer Factor 
E-XF (the primary ingredient in Tri-Factor Formula) 
and other immune system products.
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4Life® Reports 
Record Sales from 
Hemisphere to 
Hemisphere
The 4Life Opportunity continues to grow in 
Eurasia and Mexico. Both of these existing 
markets achieved record-breaking sales in 
December. Eurasia posted an increase in 
product sales of 47 percent while Mexico’s 
sales increased by 88 percent.  

4Life President Steve Tew expressed his 
appreciation to the staff and distributors 
from these markets: “Congratulations to our 
Mexico and Eurasia teams for their dedicated 
efforts in advancing the spirit of 
Together, Building People.” 

For late breaking news, visit 4Life’s Digital Newsstand at www.4life.com

Foundation 4Life™ Feeds 965 Families
4Life Gold International Diamond Esdras Cabrera recently traveled to Salt Lake City from the 
Dominican Republic to deliver a first-hand report about Foundation 4Life activities in response to 
Hurricane Noel. 

Foundation 4Life issued five 
tons of food (rice, beans, milk, 
sugar, spaghetti, and oil) and fed 
965 families. “Not 965 people,” 
Cabrera reiterated, “but 965 
entire families, person by person 
and house by house to people 
who were hit the worst.” 

4Life Co-Founder Bianca 
Lisonbee responded to Cabrera’s 
presentation by remarking: “Each 
of us is a part of this. Seeing 
the difference we can make in 
people’s lives is at once humbling 
and inspiring.” 

4Life R&D Team Tours Mexico
Chief Scientific Officer Calvin McCausland, Ph.D. and Director of Health Information Services 
Brent Vaughan toured Mexico on a nine city meeting tour, January 14 to 23. Two thousand 
distributors gathered in different locations around the country to learn about 4Life’s Tri-Factor™ 
Formula and 4Life Transfer Factor® science. 

“Our Mexico market is exploding and this tour contributed to the enthusiasm of our distributors,” 
stated Transfer Factor Mexico General Manager Manuel Ramirez.

 

4Life is Going Coast to 
Coast—Don’t Miss Our 
U.S. City Meeting Tour!
4Life officially kicked off its United States city meeting 
tour in January. Distributors and their prospects 
are invited to attend events this year taking place 
throughout the country.  There will be no better time 
to experience the energy of 4Life! Make your plans 
to attend a meeting near you. Simply click on the 
Community tab on the 4Life website and follow the 
link to Meetings. You can also add your own meeting 
to the list by e-mailing meetings@4life.com.
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Comments, questions, or inquires? calvinjolley@4life.com

4Life Colombia Celebrates a Successful 
Year of Science, Success, and Service
4Life announced successful year-end events for the Colombia office. Highlights fueling distributor 
momentum for 2008 included a Foundation 4Life™ service activity, the product pre-launch of 
4Life Transfer Factor® 
Tri-Factor™ Formula, the 
business-tool launch of 
The Compass, and the pinning 
of new Gold International 
Diamond Norma Rocha as well as 
additional distributor recognition.

“I am very pleased with our 
success in Colombia,” stated 
Vice President, International 
Jeff Kalinin. “We have an 
outstanding team of distributors 
and staff in Colombia who 
actively pursue their goals 
and give life to a rewarding 
opportunity.” 

4Life Transfer Factor 
Tri-Factor Formula 
Attracts International 
Press
4Life is gaining international strength and media 

attention in Taiwan. Chief Scientific Officer Cal McCausland, Ph.D. recently traveled to Taiwan 
to help launch 4Life’s latest advancement in immune-system support, 4Life Transfer Factor Tri-
Factor Formula. As Dr. McCausland outlined in a presentation at a local distributor meeting, 
Tri-Factor Formula will provide a new level of health support and strengthen the opportunity 
to grow a successful business in Taiwan.

4Life Being Accepted into the Association 
of Direct Selling Companies in Spain.
4Life is pleased to announce that its Spain market is in the acceptance phase 
for becoming a member of the Association of Direct Selling Companies (AVD). 
This acceptance emphasizes 4Life’s ongoing involvement with the World 
Federation of Direct Selling Associations (WFDSA) as well as its commitment 
to providing a quality opportunity to distributors around the globe. 

“I’m excited that our Spain market is in DSA acceptance phase,” commented Vice President, 
International Deborah Hatch. “It’s wonderful recognition of 4Life’s position as a top direct selling 
company in Spain.”

Foundation 4Life 
Featured in Direct 
Selling News
4Life was recently recognized for its service 
efforts around the world in the December 
issue of Direct Selling News.

In the article, “Foundation 4Life: Building 
Success through Service,” author Amy 
Anderson writes: “When 4Life Co-founders 
David and Bianca Lisonbee started the service 
arm of their organization, they envisioned 
a way for distributors and executives to 
come together to build people, families, 
and communities wherever 4Life conducts 
business. Their vision for Foundation 4Life has 
become reality.”

This extraordinary recognition piece is just 
one more way in which 4Life stands out 
around the world for fulfilling our mission of 
Science, Success, and Service.

N e w s s t a n d



There is a undercurrent growing in the United 
States—from Florida to California and crisscrossing 

the entire country. It’s catching momentum in cafés and 
playgrounds, and small venues and large arenas. It’s about 

renewal, rebirth, and it’s ready to explode… it’s the  
all-new, totally re-energized 4Life U.S. market.

You might ask, “How can the U.S. market be new?” After all, 4Life  

has a 10-year history of breaking sales records and developing 

innovative immune system boosting products. Well, you 

just might be surprised…here’s the buzz on this new 

market and how you can get involved now.

   The Brand-New 4Life
®

 

 U.S. Market

USA
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Our experienced 
leadership is coming  
to YOU 

How many companies send their top 
executives all over the country for city 
meetings? We can only think of one—
4Life. With our Coast-to-Coast city 
meeting tour in 2008, we’re sending 
awesome corporate support to  
give presentations, field your questions, 
and help your prospects catch the 
vision of 4Life.

If that weren’t enough, you’ll see  
plenty of high-ranking 4Life 
Distributors at these events as 
well. These Platinum International 
Diamonds, Gold International 
Diamonds, and International 
Diamonds are just as excited as we 
are about the recent growth in the 
U.S. market. And they’ve pledged 
to support the city meetings and 
their distributor groups with extra 
training, encouragement, tools, and 
Q&A sessions.  No matter what you 
and your prospects need, you’ll find 
support from upline distributors.

We’re bringing our 
expertise home 

In the early years of 4Life, we were 
anxious to make our name known in 
the international arena. So, we moved 
into other countries around the globe 
fairly quickly, establishing the Science, 
Success, and Service of 4Life in over 40 
countries.  We’ve focused on boosting 
international strength for the past decade 
and now, we’re ready to really take off 

in the United States with 10 years of 
breaking sales and enrollment records, 
proven leadership, and the best immune 
system support products in the world. 
Do you know of any U.S. network 
marketing companies who can boast  
the same track record?
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The U.S. Market  
is primed for your  
business success 
You have the support of a 10-year 
company behind you with a “ground-
floor” financial opportunity.  Plenty of 
companies talk about their ground-floor, 
get-it-while-you-can opportunities. But 
while some companies might give you 
the ground floor, there’s rarely a real 
(and even more rare, lasting) opportunity 
attached. That couldn’t be further from 
what 4Life® has to offer.  

Your first and most important stop in 
taking advantage of the all-new 4Life 
U.S. market is the Coast-to-Coast city 
meeting tour. Here you’ll hear from our 
top distributors, up-and-coming leaders, 
and corporate executives on how to make 
your 4Life Business explode right here in 
the U.S. Here’s just a taste of what you 
and your guests can expect:

• Meet, greet, and learn from 
   high-ranking 4Life Distributors  
   and 4Life executives.

• Be among the first to get a peek at and  
   utilize new 4Life marketing tools. And  
   don’t forget the invaluable Compass    
   training you’ll receive. 

• Immerse yourself in the 4Life  
   culture. When you’re around other  
   4Life Distributors, you really begin  
   to understand what it means to live  
   4Life and make this company part of  
   everything you do and everything  
   you are.

• Get to the heart of Science, Success,  
   and Service and our Together, Building  
   People® philosophy. Learn why they’re 	
   part of all we do at 4Life and how 
   making our mission your mission can 
   make a big difference in your business. 

For more on making the most of this 
renewal surge, read the business-building 
article in this issue of Summit magazine 
for practical tips on selling 4Life to your 
U.S.-based prospects

The Buzz about  
City Meetings

“Nothing brings out the 
excitement and growth 
in a group better than 
city meetings.  Not only 
are they fun to attend, 

but they give both existing and future 
distributors a chance to see, hear, and feel 
the difference that 4Life Transfer Factor® 
really makes in the lives of people all over 
the world. Meetings  
are one of the best ways to share the  
story of 4Life.”
Rob Robertson III
Gold International Diamond
Tennessee

“A big thanks to 4Life 
for supporting our group 
here in San Gabriel, 
California, and helping 
us have a wonderful 

beginning to 2008. Our room was 
packed and our downline distributors 
were extremely motivated by everything 
they heard. We cannot wait to attend the 
next 4Life meeting. We plan to triple the 
attendance by then.”
George Fei
International Diamond
California

Q: What makes 4Life products special?

A: 4Life Products are patented, powerful, completely unique 
and anything but ordinary.

Q: What kind of track record has 4Life built?

A: Most network marketing companies are nothing more than 
a flash in the pan. But with 4Life’s solid 10-year history of 

growth behind you, you know that you can count on us—and so 
can your new distributors. That’s a phenomenal selling point.

Q: What kind of support is offered by 4Life’s executive team?

A: The 4Life executive team offers you over 100 years of 
combined xperience. Plus, you have hundreds (literally) of staff 

members worldwide working to help you build your 
	 business better.
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“You won’t find another 
company in this industry 
more willing to support 
your business growth 

than 4Life Research™. I’m preparing for 
our first corporate-sponsored meeting in 
Brownsville, Texas. There isn’t a better 
place or time for anyone working the 
United States than here and now! This is 
your business and 4Life is hitting the road 
in 2008 to help you build it!”
Rolando Garcia
Presidential Diamond
Texas

“4Life corporate 
representatives are 
traveling the country 
with the 4Life message 
of Together, Building 

People through Science, Success, and 
Service. We’re taking full advantage of 
this opportunity throughout 2008 in 
Oklahoma City. People who are serious 
about business building would be crazy 
not to schedule a corporate-sponsored 
opportunity meeting in their local 
area. We’re even scheduling numerous 
meetings throughout the year!” 
Jeffrey Richard
Diamond
Oklahoma 

“The 4Life city meetings 
helped promote growth 
in our team in many 
different areas. It 
fostered duplication, 

teamwork productivity, and motivation. 
Having these meetings has been a great 
catalyst that will help catapult our team to 
the next level.”
John Scates
Diamond
Missouri

WASHINGTON
Doubletree Seattle Airport/ 

Southcenter

Tuesday, March 11th
7:00 pm to 9:00 pm

MARYLAND
Hilton Columbia

Sunday, March 16th 
12:00 pm to 2:00 pm 

OREGON
Red Lion Hotel Eugene

Thursday, March 27th
7:00 pm to 9:00 pm 

ARIZONA
Hampton Inn and Suites Yuma

Thursday, March 27th 
7:00 pm to 9:00 pm

MISSOURI 
Crowne Plaza St. Louis Airport

Sunday, April 6th
3:00 pm to 6:00 pm

ILLINOIS
Midwest Conference Center

Sunday, April 27th
1:00 pm to 4:00 pm

Capitalize on the U.S. market  
boom—attend a meeting today
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Coast-to-Coast
And coming soon to a city near you

Visit the website www.4life.com for more meeting information.



Success  |  C o m p a s s  P a g e

Want to know the good news 
about your distributor 
training system, The 

Compass?  It’s a virtual goldmine of 
proven business-building techniques.  In 
Step Two, called Embark, you’ll learn 
how to get your business going and start 
looking for prospects. Here’s how to dig 
in, using the tools in Step Two.
 
Start Prospecting Today
Want to build a top-performing business?  
Prospects are a crucial component for 
your success.  Step Two of The Compass 
helps you identify, not only your personal 
motivation for joining 4Life®, but also the 
wide range of people in your life who 
might also be interested. Open your 
Compass manual, grab a pen, and start 
building your lists now.

• Power Prospect List 
Jot down names on the prospecting list 
on page 24.  Remember, you probably 
know a lot more people than you think!  
Make it a goal to always have at least 100 
names on your list.  Update your list on a 
regular basis.

• Quick-Start Action Plan 
On page 27, you’ll find a quick-start 
action plan to get your prospecting 
started.  Make a plan for how you’ll 
prospect for customers in the next 24 
hours through the next 30 days.

• Goal-Setting Table 
Fill in the table on page 30.  Write down 
the number of phone calls you’ll make 
each day, the number of presentations 
you’ll give each week, and so on. 

Prospecting—it’s gold! 
Step Two of The Compass

Don’t want to read the 
manual? Listen to it instead! 
You can download an mp3 
audio version of the Step 
Two manual directly from 
www.4Life.com, or listen to 
your Embark audio CD. 
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The iBuy is available every month from the 8th 
through the 12th. You’ve got just a few days to 
snag the sweetest 4Life Product deal around 
 
Don’t let this chance for savings pass you by! 
 
Set your alarm, put a note on the 
fridge, tie a string around your 
finger… and don’t miss the iBuy.

Success  |  C o m p a s s  P a g e

Turn Your Prospects Into Gold 
After you’ve put together your 
prospecting plan, you’ll need fool-proof 
ways to connect with your prospects.  Try 
these Step Two strategies—they’re as 
good as gold! 

• Decide What to Say 
Review the 4Life® Opportunity on pages 
1-14.  Think about what excites you the 
most about 4Life—and make notes about 
how you’ll share your experiences with 
your prospects.  

• Learn How to Answer Questions  
As you communicate with your prospects, 
they’ll have questions.  Do you have 
answers?  Of course you do!  Set up a time 
to run through the role-playing scripts on 
pages 31-44 with a friend or family 
member.  You’ll soon feel confident 
answering prospects’ questions and 
following-up on your presentations.

• Invite Your Prospects to a Meeting 
In The Compass, you’ll find a set of 
professionally-designed postcards that you 
can customize with information about 
your prospecting meetings. Purchase 
additional postcards at www.4life.com.  
Just click on “Support Products” in the 
online product store. Put The Compass 
to work for you, and you’ll find that 
you’re just a step away from striking gold 
in your new business! 

Give us your Compass feedback!
compass@4life.com 



24 | summit  • w w w.4 l i fe.com 

WALK
a mile in theIR

shoes

On April 19, 4Life® employees will lace up their shoes and participate 

in the Charity Challenge during the Salt Lake City marathon.  Every 

step we take will help earn money to assist the kids at La Casa 

Rosada Orphanage—deserving kids who run and jump in flip-flops.  

When you support the Healthy 4Life team with your donation, 

you’ll assist Foundation4Life™ in constructing the La Casa Rosada 

Orphanage building addition.  Log in to your 4Life Business Center 

for more information.



The $5 Difference 
Foundation 4Life AutoShip Packs make it simple
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When you sign up for Foundation 4Life AutoShip 
packs, there’s a $5 monthly donation built right 
in. That might not seem like a lot, but every dollar 

contributes to the ongoing building project at La Casa Rosada. 
Five dollars can go a long way, especially to help a child 
in need. 
 
RioVida® Pack 
$175 wholesale and 125 LP 
4—2 pk 4Life Transfer Factor® RioVida Tri-Factor™ Formula
$5 donation to Foundation 4Life 
Item #50633 US Spanish Item #250633 
 
RioVida Plus Pack 
$145 wholesale and 115 LP 
1—2 pk 4Life Transfer Factor RioVida Tri-Factor Formula
2—4Life Transfer Factor Plus® Tri-Factor Formula
$5 donation to Foundation 4Life 
Item #50724 US Spanish Item #250724 
 
RiteStart Pack 
$175 wholesale and 125 LP 
1—RiteStart Men 
(with 4Life Transfer Factor Plus Tri-Factor Formula)
1—RiteStart Women 
(with 4Life Transfer Factor Plus Tri-Factor Formula)
$5 donation to Foundation 4Life 
#50637 US Spanish Item #250637 
 
4Life Transfer Factor Plus Quad Pack 
$125 wholesale and 125 LP 
4—4Life Transfer Factor Plus Tri-Factor Formula
$5 donation to Foundation 4Life 
Item #50640 US Spanish Item #250640 

Plenty more ways to get involved

“Round it up”  
With every order you make, you can help someone else in 
need. When your 4Life order totals $98.50, round it up to the 
nearest dollar and give that extra change to Foundation4Life! 
 
Bonus Check Donation
Speak with a 4Life representative today about having a portion 
of your monthly commissions check go towards Foundation 
4Life. 
 
One-Time Order Donation
Whether online or over the phone, you can make a difference 
with your next 4Life order.

Start Making Your $5 
Difference Today! 
www.4Life.com/FoundationAutoShip

“It feels good to know that 4Life is impacting the 
lives of others who are less fortunate.  It feels even 
better to play a personal role in the support that 
Foundation 4Life is providing to the La Casa 
Rosada Orphanage.  That’s why I signed up for a 
Foundation 4Life Autoship!”

Marcos Rivera 
Presidential Diamond
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Imagine this:  you’re building your dream 
home.  You customize a floor plan.  You 
pick a location with a wide-open view of a 
sandy beach or snow-capped mountains.  
You choose high-quality upgrades from a 
trustworthy and established builder.  Your 
excitement builds from the first ground-
breaking moment to the day you turn the 
key in the lock of your front door for the  
first time.

Building a dream business is a lot like 
building a dream home.  You need a 

desirable location, a strong foundation, 
and the right tools to get the job 
done.   As a 4Life® Distributor, you’ll be 
happy to know that there’s some prime 
business-building real estate right in 
your own backyard.  It’s called the U.S. 
market, and it’s wide-open and ready for 
you to place your claim.

Over the last decade, 4Life’s international 
market has grown at a rapid pace.  During 
that time, we’ve discovered and patented 
innovative immune-boosting products.  
We’ve developed top-notch business 

tools to help our distributors learn how to 
achieve business success.  

We’ve won awards, been featured in 
national and international publications, 
and we’ve gained a reputation as a  
well-established and trustworthy company.  
And now we can put our experience to 
work for you.  

Ready to build your dream business?  
Here are three 4Life innovations that will 
help you break ground (and sales!) in the 
U.S. market.

WE’VE GOT THE RIGHT TOOLS FOR YOU

BUILD YOUR BUSINESS  
(In Your Own Backyard!)
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4LIFE TRANSFER  

FACTOR RIOVIDA®  

TRI-FACTOR™ FORMULA

RioVida is the only juice drink featuring 
4Life Transfer Factor® Tri-Factor 
Formula and the antioxidant punch 
of açaí, pomegranates, blueberries, 
elderberries and grapes.  

How RioVida can help build  
your business: 

•  It’s exclusive.  RioVida is a  
    revolutionary breakthrough—it’s  
    a truly one-of-a-kind product.  The  
    juice market is growing by leaps  
    and bounds right now—but  
    RioVida is an unmatchable  
    combination of transfer factors  
    AND potent antioxidants.
•  It’s patented and proven.  RioVida  
    is backed by patented processes.  And  
    scientific studies have demonstrated
    that it can provide a 283 percent boost 
    in immune system function.
•  It’s full of antioxidants.  Americans  
    spend millions of dollars on products  
    every year to help increase vitality,  
    support health, and slow down the 
    effects of aging.   
    The antioxidants in RioVida  
    have been carefully selected for their  
    health-enhancing properties.  
    Antioxidants offer free radical defense,  
    restored balance, and support for  
    overall wellness.  

THE DIAMOND4LIFE KIT
The Diamond4Life Kit is a travel-
ready luxury bag that holds everything 
(products, business cards, The Compass) 
you need to make your best impression 
when meeting with prospects.  

How The Diamond4Life Kit can help 
build your business:
• It’s an easy sell. It’s a business-in- 
   a-bag for just over $500—no other 
   start-up costs required.  Perfect for any 
   prospect with an entrepreneurial spirit.
• It’s stocked with best-selling product 
   samples.  Meeting with a prospect who  
   wants to try first, buy second?  Offer  
   immediate gratification and make the  
   sale with product samples from your kit.  
• It’s got potential.  Who doesn’t love  
   a good return on the dollar? Elevated  
   earning potential makes this option the  
   best possible return for your  
   investment dollar.  

THE COMPASS

The Compass is the most effective 
distributor training tool in the industry.  
It’s packed with all the materials you’ll 
need to start and grow your business 
from the ground floor to the top story.

How The Compass can help build 
your business:

•  It makes you look good.  You’ll make  
    that all important first impression  
    that counts when you prospect with  
    the professionally-created marketing  
    materials in The Compass.
•  It gives you choices.  You’re an   
    individual—and so are your customers.  
    The Compass gives you the tools to  
    tailor your presentations to your own  
    personal style.
•  It’s proven.  Want proven results that  
    you can duplicate time after time?  The  
    Compass delivers—it’s your guide to  
    business success.

Every dream business needs a high-
potential location and an unshakable 
foundation.  Let 4Life® support your 
growth in the virtually untapped U.S. 
market with innovative products, time-
tested support tools and professionally-
designed presentation materials.  There’s 
never been a better time to build your 
business in your own backyard.

BUILD YOUR BUSINESS  
(In Your Own Backyard!)

Figure 1-1

BREAK GROUND
AND SALES
IN THE  
U.S. MARKET!
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Are you driven to succeed? Do you thrill at new opportunities to help others grow? Is “ambition” your 
middle name? Then, Incentive Overdrive is just right for you. 

4Life® Distributors are working harder than ever to make things happen in their businesses and 
you can bet we’re taking notice. Just like our Life Rewards Plan™, Incentive Overdrive is all about 

performance.

In addition to all the relaxing, shopping, eating, and distributor networking that 

you’ve come to know and love about the Great Escape, this new + version adds in some 

singular perks. You’ll soak up one-of-a-kind education and leadership training from 

4Life executives and connect with high-ranking distributors for a getaway that will help 

you unwind from daily stress, and wind up for months and months of super-charged 

business building.

How frequent is the trip? 

Who qualifies to go?  
 
 
 
 

 

When is the trip?  

What’s the destination?  

Can I win more than once?  

What if I just broke rank for  
the first time last month? 

When do I start qualifying?

Great Escape (Old)

Monthly trip

All distributors who qualify for 
Power Pool entered in drawing 
 
 
 
 

Last trip is April 2008 

Limited to a single destination 

One time every 12 months

N/A

Monthly	

Great Escape+ (New)

Semi-annual trip

(1) New Presidential Diamonds who achieve rank three times 
within six months. The six-month period begins when the 
distributor first achieves the Presidential rank; (2) ALL New 
International Diamonds who achieve rank twice within six 
months. The six-month period begins when the distributor 
first achieves the International rank; (3) ALL Current 
International Diamonds who achieve 100,000 GLP for the first 
time; (4) Power Pool qualifiers drawn at random.

Qualification starts March 2008; first trip is October 2008

Periodically varies 

Yes, since the trip is based on performance, you can qualify as  
many times as performance merits. First random drawing from 
the Power Pool will be May 14, 2008.

If you qualified for the first time as a new Presidential Diamond, 
a new International Diamond, or achieved 100,000 GLP for 
the first time as an International Diamond during December 
2007, January 2008, or February 2008, you’ve met the first 
month of qualifying for the Great Escape+. Just meet the 
qualification criteria (two more times as a Presidential Diamond 
and one more time as an International Diamond between 
March and July 2008). If you’ve met the 100,000 GLP mark 
for the first time as an International Diamond in December 
2007, January 2008, or February 2008, you’re already set!

March 2008

For more details, visit our website • www.4life.com

AT-A-GLANCE
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1# Are you driven?
Incentive Overdrive

Great Escape+
October 12-16 2008 

Cancun, Mexico 
(CasaMagna Marriott Cancun Resort)



2

This isn’t your average vacation… it’s truly golden. If you’re 
a current Gold International Diamond and meet your 
qualifications between February 2008 and June 2008, you’ll 
join us for a singular Gold Getaway. New Gold International 
Diamonds are guaranteed a spot!

Contact 4Life Premier Services department for more details.

Are you 
propelled 
to greatness?

#
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Gold Getaway
October 22–25 2008 
Las Vegas, Nevada 
Bellagio Las Vegas

 



Are you 
propelled 
to greatness?

Introducing  
the pinnacle of 
Performance

3

Platinum has distinct privileges… and when our Platinum 
International Diamonds meet specific qualifications, they’ll pack 
their bags for the Platinum Pinnacle, a one-of-a-kind adventure 
complete with relaxing, recharging, and reconnecting with 
4Life executives. And New Platinum International Diamonds are 
automatically invited!

Contact 4Life Premier Services department for more details.

#
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PLATINUM PINNACLE
august 23–30 2008 

luxury baltic cruise 
regent seven seas cruise



From BURNED OUT to 

TWIST AND SHOUT 

Homework, soccer practice, laundry, guitar lessons, PTA meetings,  
yard work, bake sales, grocery shopping… and it’s only Wednesday.  
Feeling the droop? Then regroup, with Energy Go Stix™!

Our new formula, infused with 4Life Transfer Factor E-XF™ and  
a clever blend of body boosters, will keep the hustle in Mom  
and Dad’s bustle.

Put the “life” back in “family life,” with Energy Go Stix.



Success  |  E C ONO   M Y  C H ANGERS       —  Turning micro changes into macro results

Timothy Chu joined 4Life® 18 months 
ago. Within two months, he achieved the 
rank of Presidential Diamond. Four short 
months later, he broke International. 
“Working with 4Life is the highlight of 
my professional career,” he says. Chu 
moved to the United States from Taiwan 
in 1982 to pursue a master’s degree in 
computer science. He lives in Los Angeles 
with his wife, Carol, and his son, Steven. 
“4Life is fun, rewarding, and offers a 
wonderful business model to anyone 
interested in a great opportunity.” 

Timothy Chu
International Diamond 
Los Angeles, California

“I learned about 4Life from my father, 
who has always taken it upon himself 
to make sure all his children were 
successful. I was working a dead-end 
job and renting an apartment in one of 
the worst neighborhoods in Tampa. I 
was failing miserably in life. Now, after 
two years of hard work, commitment, 
and determination, I own a beautiful 
home in one of the quietest and safest 
neighborhoods in the area.  I have time 
to spend with my family and friends, and 
in short, I’m making my dreams come 
true. With the 4Life Opportunity, I’ve 
done a 360—my life has completely 
turned around!”

Marcos and Rene Rivera
Presidential Diamonds 
Tampa, Florida

“Working on the corporate side of 4Life 
gave me a very unique perspective on 
what a tremendous opportunity our 
company offers. As I approached my 
six-year employee review, I started 
thinking about my own life. I knew I 
worked for an incredible company that 
was managed with experience, vision, 
and integrity. The more I thought about 
things, the more it became increasingly 
clear that I was in the right industry, with 
the right company, but needed to be 
on the right side to realize my dreams! 
I became a distributor three years ago 
and now enjoy the benefits of compound 
opportunity, duplication, building a team 
network, and the possibilities of passive, 
residual income.”

Kevin Moore
International Diamond 
Provo, Utah
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4Life is hitting the road and 

going coast to coast

Want the 411 on the U.S. city meetings this winter?   
The 4Life website has �everything you need!

We’ll see you at the meetings near you! www.4life.com
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Service  |  AT   t h e  H e a r t  o f  i t

Imagine if our lives consisted of one 
super-long day… how exhausting 
that would be! Not just because we 

would need sleep, but also because we 
wouldn’t get the chance to start fresh 
every morning. What if we could never 
put away completed projects and start 
new endeavors? What if we could never 
say “I’m sorry” to someone we’ve hurt 
and begin a relationship anew? What if 
we never cleaned the house for a whole 
new perspective? Some of life’s most 
meaningful moments consist of 
new beginnings. 

This time of year, I think a lot about 
renewal. I anxiously welcome the 
budding of daffodils and crocuses in my 
garden. These flowers bloom every year 
without fail, bringing beauty and joy to 
a landscape that has been barren and 
snow-covered all winter long. Nature’s 
mirror can help us see more clearly the 
ongoing processes of growth, renewal, 
and transformation in our lives. 
 
Chances for renewal are springing up all 
around us. My wish is that you’ll capture 
the spirit of renewal—that freshness and 

newness—in your organization. Is there 
a fresh way to do the “same old” things 
you’ve been doing? Perhaps there’s a new 
outlook just waiting to be discovered, 
new friends to be made, and new success 
to be enjoyed.  I look forward to hearing 
your stories of renewal! 

Start fresh!
“Nature’s mirror can help us see more clearly 
the ongoing processes of growth, renewal, and 
transformation in our lives.” 
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All New 4Life Transfer Factor Tool! 
• 44 gorgeous glossy pages of charts, graphs, and research 

• It contains our most up-to-date research on transfer factor science  

• Professionally-designed, thorough and elegant—it says you mean business 

• It’s a great reason to reconnect with 
	 prospects today

#84607 Science and Synergy: 5-pk $9.75 

Order your booklets today!  

Call: 1-888-454-3374


